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STER, ~a.--(~~S~N~SS W~R~)“u~an. 23, 2002~-Star Sc~enti~c, 
issued the following statement regarding test marketing of Ar~va(T~)~ and th 
the Fourth Circuit Court of Ap ats in Star Scientific, tnc. v. Beales, et al.: 

clearly are disappoi ourth Circuit’s opinion, it in no way 
our conviction that both the cco Master Settlement Agreement (USA)* 

ing State Statutes that i ed, are ho significant 
firm~t~es. Star Scientific ed these f use of its obligation 

to attempt to secure a return of funds the company has escrowed 
A, a substantial portion of which was intended for accelerated 
directed at demonstrating that drastic reductions of TSNA levets in 
to a ~uant~~able reduction in health risk. For this reason we intend to 

I rights of appeaf that are available to us, ~n~~ud~ng the filing of a 
writ of certiorari with the United States Supreme Court, 

erent unfairness and constitutional in~rmit~es of both the MSA 
ximately $28 million into escrow, 
ve that this is the largest amount of 

cco company defined as a “non~pa~ic~pat~ng 
e We continue ta believe, therefore, that it is in the best 

interests of both the company and its shareholders to continue to pursue our 
constitutional challenges. 

challenge to the MSA, Star Scientific increasingly has focused its 
nd corporate resources on the developments production and 

okeless tobacco products: Stonewall moist and dry snuffs, 
d, compressed tobacco ciga~ett(T~) piec which are not 

crow requirements of either the &ISA or the Qu ing Statutes. These 
f to our mission because as low-TSNA(1) s 

ose neither the user nor those nearby to m 
in cigarette smoke. Moreover, these prod 

alternative to aduit smokers in situations where they cannot or choose not to smoke. 
The test marketing of Ariva(TM) was launched on November 14,2001, in the R~chmond~ 

alias, TX metropolitan areas. Early sales results and adult consumer 
responses have been positive. As we learned in our initial focus groups and surveys, 
Ariva(T~) is being chosen by long-term adult smokers because of its taste, tobacco 
satisfaction and convenience for a variety of occasions when they can’t smoke. We also 

d to learn, in late December, that Ar~va(T~) was chosen by 
Service% Product Alert magazine as one of the top ten dom ct 

innovations of 2001. 



es to Arivals test market caused us to cone ude that broader 
fe states is warranted. For example, CVS already has introduce 
its stores in the Richmond and tri-city areas. We believe that 

sumer acceptance will prompt other chains to djstr~bute a(TM) in 
well. Based on resu?ts to date, we anticipate that Ariva( will be 

tely 10,000 retail stores within the next 60 to 90 days. To 
mand, the company’s manufa~tur~ng 

operating two shifts, six days per 
modate two additio 

ounty Board of Supervisors for this 

ess release contains certain fo~arda~ook~ng stateme 
Securities Litigation Reform Act of 1995. The C 
identify these fo~ard~~ooking statements usin 

nti~ipates“, *‘believes”, “estimates”, “expects’“, “plans 
expressions* These statements reflect the Co 

ation ~urrent~y available to it. Accordingly, such forward-look 
certainties and other factors which 

ce or achievements to differ materially from those 

co industry may not adopt low 

odi~cation of the 

of unanticipated events. 
reffeot the recurrence 



techno~ogyRor~ented tobacco ~~rnpany with a toxin reduction mission. 
devefoprnent of tobacco products that deliver fewer ~arG~nogen~c 

toxins (pr~nc~pa~~y tobacco specific n~trosam~nes, or TSNAs), through the utilization of 
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